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2008/O9$J§ , %-’—*ﬁ% The EAA puts up posters at MTR stations encouraging consumers to sign estate agency In 2008/09, the EAA held a number
R N agreements with estate agents. . ] o

ZREMEREER , of meetings with trade associations
meRTes  HELNAEREEBESRMNSEH  with a view to updating the trade on the EAA’s new initiatives and
L5 RSIREMME T RaiERTA - &  alerting them to recent non-compliance issues of practitioners. The

ER/BREEEE  AEeRERIMWA{EE  meetings also served as a platform for the EAA and the trade to

The EAA considers it vital to
engage closely with the trade and
members of the public to facilitate
the smooth operation and effective
implementation of policies.
During the year, it kept in close
contact with trade members and
proactively educated consumers on
its regulatory regime and the duties
of estate agents.

Liaison with the trade

TEREXERINER - exchange views on how to foster professional development of the
sector.
EReREENEE  XoERBEIRE T —  Inview of the financial crisis, some trade associations proposed

dhsin o EBEMER - FEERMLHET © a handful of measures to revive the property market. With the

P& 2008 FEFM2009F M EHFE B LI EIE  assistance of the EAA, the associations held fruitful discussions with

B RITRE  BEAIRIBBRASEAMRATAES the Hong Kong Monetary Authority, bank representatives, the Hong

FEEREH  XRER - Kong Mortgage Corporation Limited and the Transport and Housing
Bureau in late 2008 and early 2009.
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Trade associations have discussions with the Hong Kong Mortgage Corporation Limited in a meeting arranged by the EAA.
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Community education

In a multi-faceted approach, the EAA continued to raise public
awareness of its work, as well as of consumers’ rights and
responsibilities when appointing estate agents:

4  Consumer-advice advertising campaign. During the year, a
poster urging consumers to sign an estate agency agreement
upon appointing an estate agent and to note the main clauses
of the agreement was printed for distribution to estate agency
shops and trade associations.

In mid March 2009, a poster featuring a supermarket trolley
and asking the public not to treat home buying the same as
grocery shopping was displayed at 49 MTR stations. It urged
home-seekers to enter into an estate agency agreement
and pay attention to its key terms. At the same time, snappy
commercials were broadcast on Commercial Radio One to
encourage consumers to obtain land search records and
property information from practitioners.

¢ Media updates. The EAA issued press releases and held

press briefings to keep the media abreast of its initiatives and
regulatory work.

EEREBER BRI E BRI R B
The EAA keeps the public informed of its initiatives through the media.
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4 Updating publications. In line with the implementation
of the standardised definition of “saleable area” in the sale of
uncompleted residential units under the Lands Department
Consent Scheme, the publications Notes to
Purchasers of First-hand Residential Properties
and Guide to Purchasing Properties were
updated and published jointly with the

Consumer Council.

During the year, the informative Guide to
Purchasing Properties was made available at
District Offices and in the lobbies of 17 private
housing estates, reaching tens of thousands of
households. The leaflet Notes to Purchasers of
First-hand Residential Properties was distributed

at first-sale sites to prospective buyers.
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Poster to encourage consumers to sign an estate agency
agreement with their estate agent

¢ Horizons. Three issues of the EAA
newsletter Horizons were published during the
year to inform licensees and the public of the
EAA's regulatory efforts, practitioners’ common
types of malpractice and other information
relevant to estate agency practice.

Resource Centre and website. The EAA Resource Centre
received 805 visitors and handled 2,321 enquiries in the
year 2008/09, with most enquiries concerning licensing
and examination matters. The EAA website was updated
throughout the year.
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The pamphlet Guide to Purchasing Properties is
made available to the public at District Offices.

59




