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EAA rolls out new consumer-education campaign

|n March 2009, the EAA launched a consumer-
education campaign calling on home-seekers
to sign estate agency agreements and read the
terms of the agreements.
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A poster featuring a supermarket trolley and
asking the public not to treat home buying the
same way as grocery shopping was displayed at
49 MTR stations for two weeks in March. It urged
consumers to sign an estate agency agreement
with their estate agent and to pay attention to the
terms of the agreement to protect their interests.
The poster was also displayed at more than 100
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The frequently-asked questions and answers for consumers are
carried by Ming Pac. Also in March, snappy commercials were
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Separately, the EAA has drawn up ten frequently-asked
questions and answers and posted them on the EAA
website. They provide useful information to consumers
on estate agency-related matters. The questions and
answers were published by Ming Pao in full on 21
March.
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Posters are displayed at MTR stations urging consumers to sign an

estate agency agreement with an estate agent and to pay attention
to the terms of the agreement.




