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Forum on online property advertisements

Fo/= ER1200943 A4 R(TH LY
I XEEWFTE  EVERLEE
EAEREAR  MEXTHRE EEm
YMEESHEBENEZEX -

REEREEE  HEREAT - U
B4 4B A K30 A B 5 BT
SRR

EERITA
EmmgRL
xR RE
(G ERIEGR
fy &L
BEtHRRE
T8
A it #h &
HEEEB L
BERK R
BT ABEMESH

ER e
mHEERE [RFBEAHELDERE
BB 'I%ﬁﬁﬁﬁﬁﬁﬁ%

e ﬁmgﬁﬁ B AN R AB UL
BEXAER  HEBEARTHBLES
Ml e ]

EERNEMTE L ﬁﬂ%%%ﬁi
KENTIEMBERNERESER - B
FREZHEREBEAABYIRINERR
MERPEEMYWERSHNEL UK
EEEMLESTHERBRSH  EHB
EMEREEREMEEER -

EF EERHEETTI38ABLEYE

ﬁimé %ﬁmﬂﬁwnm SEH
T EERMHIENE  —HETT

%MEE %ﬁmﬁﬁﬁmﬁo

EERFENRTABRERRAENB LY
XESEE -

E“‘)%iimi' EERGEEBNBLYERENEPIER -
EAA Director of Operations Mr Anthony Wong explains the legal
requirements related to online property advertising.

he EAA held a forum on online property advertising

on 4 March 2009 to deepen property-website
companies’ and estate agencies’ understanding of the
relevant legal requirements for online advertising.

About 30 participants from estate agency trade
associations, estate agencies and property-website
- companies attended the

E forum.

EAA Director of Operations
Mr Anthony Wong, PMSM
said online advertisements
were also a form of
advertising  under  the
Estate Agents Ordinance
(EAQO) and that practitioners
needed to comply with all
relevant requirements when
advertising online.

Ff 0 E N B
ESTATE AGENTS AUTHORITY

“‘We envisage online advertising will become
increasingly popular. We therefore would like to make
use of the forum to exchange views with the participants
and draw their attention to areas of concern so as to
achieve a high level of compliance,” Mr Wong said.

At the forum, participants were also briefed on the EAA’s
cyber patrol efforts and the most common types of non-
compliant online advertisements. Estate agencies were
advised to establish a management system to monitor
the posting of online property advertisements and to
put a revision date on each online advertisement so that
consumers knew how up to date the information was.

Last year, the EAA conducted 138 inspections of online
property advertisements and gave verbal advice 22
times. In the first quarter of 2009, the EAA stepped up
its cyber patrols, carrying out 83 such inspections and
giving verbal advice 15 times.

The EAA plans to hold another similar forum on online
property advertising in July.



