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Consumer education on purchasing properties situated

outside Hong Kong
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he issue of purchasing properties situated outside Hong Kong has

become a public concern in recent years and the Consumer Council
published a report on the issue last year. Currently the EAA is discussing
and studying with the government and the trade on the recommendations
proposed by the Consumer Council. Meanwhile, the EAA will continue to
spare no effort in educating consumers on the possible risks of purchasing
properties situated outside Hong Kong and reminding prospective
purchasers to give careful and thorough consideration before they make
any decision to purchase.

Further to launching an announcement in the public interest (“API”) on
TV and radio channels in August last year, the EAA publicised the issue
on YouTube and the display advertising networks of Google and Yahoo.

Stepping into 2022, the EAA launched another two-week publicity
campaign on the subject in January. The TV APl was broadcast through
the MTR in-train TV network and it was also promoted through the MTR
mobile App, which generated over nine thousand clicks to our consumer
education website.

In addition, the EAA partnered with two newspapers, namely Ming Pao
and Hong Kong Economic Times, in February 2022 for another publicity
campaign on the subject. A total of 60,000 copies of the consumer
education booklet “Purchasing Non-local Properties — Be Smart” were



—/ #hiE;E NEWS EXPRESS

BZEERER - YHEBETFEEAFFEL
HREE  KEaATAREAMIGEER

HHBEHE BB RS -

o - EERMERMERE (Am) & (F
BEOERR) B1F - £2022F 2 AT 5 IR
SEEE - APMEERRBRNEEBEHE )
i GEINEBEEZE [9£] SMART) D7 KK
HEMOBREANDE - ZMDBMERKITE
HIEHEERES - WiEHFacebookEBENE &
Z/MF o

EEL EERBIAFIRAZEHRLS
EEBERE RS PIMEERS -
NMBF - BRARERESE - FTEEAEAE
FEHIEERNEBEHERUANER [F
BREERIINE] WEEHTRELE - 58
AT E| http://outsideHK.eaa.org.hk T f#=f

1B

inserted into the two newspapers for distribution on a total of six days.

There were also related printed advertisements and promoting posts in
the Facebook pages of the two newspapers.

In fact, the EAA has already launched a number of educational and
promotional campaigns such as producing videos, booklets and
organising public seminars on the subject in the past few years. All these

BFAR useful materials are available in the designated section titled “Purchasing
t properties located outside Hong Kong” in the consumer education
Ly}
HOMEEE T%; SMART website of the EAA. Licensees may visit the webpage to learn more: http://
A RSN | TAEMBRMIRS - B .
HEERE - outsideHK.eaa.org.hk
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