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To buy or not to buy off-plan properties
outside Hong Kong, Assess the risks before

you buy!
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ver the years, the Estate Agents Authority (“EAA") has not stopped
Osparing its greatest efforts in educating and reminding the public
to be careful when making decisions on purchasing properties situated
outside Hong Kong.

Numerous articles have been contributed to different media columns,
while a number of public seminars were held and there were countless
advertisements on TV, Internet, public transport and newspapers.

Continuous education

Having said that, public concern on the subject is ever-rising as more
and more people in Hong Kong are interested in purchasing non-local
properties. At the same time, more and more estate agency practitioners
are involved in the related businesses in Hong Kong. Hence, it is
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unguestionable that the educational efforts must be continued and
even escalated as members of the public are needed to be constantly
reminded of the risks in purchasing properties situated outside Hong
Kong, particularly the off-plan ones.

New campaign and slogan

Consumers should be reminded to stay vigilant and study all related
information themselves before making a purchase decision of
uncompleted non-local properties so that their own interests can be
protected. In this connection, the EAA has recently produced a series
of animation videos to remind consumers to be SMART in purchasing
properties situated outside Hong Kong.

In this issue of Horizons, we will introduce this new educational campaign
which includes the following bright and catchy slogan:
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“To buy or not to buy off-plon properties outside Hong Kong,

Asspess the risks hefore you buy!
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Is my deposit

with the solicitor?
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Based on the stories included in the popular educational booklet titled
“Purchasing Non-local Properties — Be Smart” that the EAA produced in
2021 on this topic, we have produced a new series of animation videos
to also instill the slogan to the audience on the Internet.

Four familiar stories

There are altogether four bilingual animation videos, each of 90 seconds
long and each with a different scenario/story that the EAA would like to
bring to the attention of the potential purchasers of off-plan properties
outside Hong Kong.

The four animation videos, respectively titled “Guaranteed return —
Really guaranteed?”, “Loan-to-value ratio?”, “Where is the deposit?”
and “Completed or uncompleted?” are not some groundbreaking new
stories that the public have never heard of. Instead, they reflect some

very common issues that often come up in the complaint cases lodged
with the EAA.
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For example, in the story of “Guaranteed return — Really guaranteed?”,
the key character suffered a monetary loss as the guaranteed rental
return of the non-local project was not honoured after the purchase
and the construction was not completed.

All the four animation videos have been uploaded to the EAA's
YouTube Channel (www.youtube.com/c/EstateAgentsAuthority) and
the designated webpage (http://outsideHK.eaa.org.hk) of the EAA'S
consumer education website. The videos are also advertised through
the YouTube and Google Display Network, and a total of over 600,000
views of the videos were recorded so far.

In addition, the EAA has cooperated with different popular media’s
Facebook pages to promote the videos and the slogan to a wider
audience.

People are forgetful

Through the simple and interesting story-telling method and the vivid
animation characters, the EAA believes that all members of the public
can easily understand the messages in the videos.

However, messages can sometimes be easily forgotten. This catchy
slogan which appeared in the animation series will help remind
consumers to calculate their own risks before purchasing non-local off-
plan properties. The EAA will further promote this slogan to the public
via different channels and hope that the slogan will be deeply instilled in
the minds of the public.

The EAA also encourages estate agency companies to join hands in
educating their clients on the subject by adopting this slogan in their
promotional materials / videos. Agents will surely understand that better
communication with their clients and more informative decisions made
by their clients will help avoid a lot of disputes in the future. By including
this slogan created by the EAA in its promotional materials, it will be
a good demonstration that the concerned estate agency company is
committed to protecting / promoting the interest of its clients and will
help it gain customers’ confidence.



