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Reckless issuance of advertisements
harms trade reputation
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n the first half of 2020, the number of complaints concerning issuance
of non-compliant property advertisements recorded a sharp increase
from 29 cases to 41 cases during the same period last year. The EAA
would like to remind all licensees that non-complaint advertisements
harm the reputation of the trade as a whole.

Common types of non-compliant advertisements

The most common non-compliant property advertisements were
shop window advertisements without a unique property number
and advertisement date. Other types of non-compliance included:
advertisements without the vendor’s prior written consent, issuance of
false or misleading advertisements (such as publication of photographs
or images that belonged to other properties, provision of property prices
or other incorrect property particulars not instructed by the client) and
advertisements in contravention of the vendor’s instructions.
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As online property advertisements are becoming increasingly common,
estate agents should be very prudent when issuing them. Simultaneously,
the EAA has expanded its cyber patrols and has significantly increased
the number of spot checks on online property advertisements and online
property platforms.

Similar to issuance of property advertisements in the traditional ways
such as in print media or in shop windows, estate agents should
obtain the vendor’s prior written consent before publication of online
advertisements and take all reasonable steps to verify the accuracy of
the information contained in the advertisements. In addition, the licence
number of the estate agent, unique property number and advertisement
date must also be clearly stated in the online advertisements.

Also, estate agents should remove the relevant advertisements from
cyberspace as soon as practicable after the property concerned is no
longer available for sale or leasing; or after the termination of the estate

agency agreement concerned, whichever is earlier.
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Affixing advertising materials in public area

Furthermore, estate agents should also note that affixing advertising
materials on street furniture such as on lamp posts is extremely
unprofessional and will severely damage the reputation of the trade.
Such irresponsible behaviour will not only annoy pedestrians, road
users and nearby residents, but will also violate the Public Health and
Municipal Services Ordinance. The EAA condemns such behaviours and
has stepped up its patrols and visits to the concerned agency shops to
issue relevant warnings. In addition, through the EAA's press conferences
and media columns, it has criticised unauthorised display of bills on the
street and appealed to consumers not to call the phone numbers on
those bills as the identities of the advertisers and also the reliability of
the information therein are uncertain. The EAA has also liaised with the
Food and Environmental Hygiene Department with a view to dealing
with the matter jointly.

Conclusion

With respect to issuance of non-complaint advertisements, licensees
must not under-estimate the negative impact they will have on the trade
as they will create an untrustworthy image of the estate agency trade in
the eyes of the public. Licensees should exercise due care and diligence
before publication of property information to the public and comply with
all the relevant guidelines on property advertisements issued by the EAA
from time to time. That said, the EAA is determined to discipline those
non-compliant licensees and their management may also be disciplined
for failing to establish proper and effective procedures and systems to
manage their business.
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