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Licensees are advised to bear in mind that
all advertisements must be compliant, so
that consumers can get accurate and reliable
property information, and unnecessary
misunderstandings be reduced. This would
not only avoid complaints but also achieve a

win-win situation with clients.
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Promotion in a correct way
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ue to the epidemic, many estate agents now rely on online platforms
Dand mobile phones to publicise and promote properties, so as to
reduce face-to-face contact with customers. However, from time to
time, the EAA still receives complaints about advertisements posted in
public areas, reflecting that this old marketing method still exists today.

Posting advertisements in public places looks unprofessional and is an
eyesore to pedestrians and other road users, and tarnishes the reputation
and image of the estate agency trade. In addition, if the advertisement is
posted without permission, it may violate the Public Health and Municipal
Services Ordinance. It is also illegal to post on private or Government
land without the written consent of the landowner or the Secretary for
Food and Health.

As for the use of the Internet or mobile phones for promotion, while
it is time-saving, convenient and highly effective, it is however too
convenient to click the button and release information to the public. If
licensees are not careful enough, there will be a chance of issuing non-
compliant advertisements due to haste.

Here, | would like to remind licensees that as a professional estate agent,
no matter what method is being used to promote a property, they must
remember to comply with the relevant regulations.

For example, before issuing a property advertisement, licensees must
first obtain the written consent of the vendor and promote the property
at the price or terms indicated by their clients. Licensees must also assign
a unique property number to each advertised property, and clearly and
legibly state in the advertisement the property number and the date on
which the advertisement was issued or updated.

In addition, after the relevant property is no longer available for sale or
lease or after the termination of the relevant estate agency agreement
(whichever is the earlier), all advertisements must be removed as soon
as practicable from cyberspace, shop windows or other advertising
channels.

Licensees are advised to bear in mind that all advertisements must be
compliant, so that consumers can get accurate and reliable property
information, and unnecessary misunderstandings be reduced. This
would not only avoid complaints but also achieve a win-win situation
with clients.
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