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Nowadays online platforms for property transactions and
social networking websites are getting more and more popular
and provide new promotion channels for the estate agency
trade. In addition to traditional newspaper advertisements
and street advertising, many estate agents also issue
property advertisements online now. Although some of
these advertisements may be eye-catching and attract
people’s attention, licensees should note that they must
provide accurate property information when issuing property
advertisements online.

ONLINE ADVERTISING IS ALSO
REGULATED

Online promotion is convenient, far-reaching and cost-effective.
Therefore, many estate agents choose to issue advertisements
via online property platforms, social networking websites
(such as facebook, Instagram and Weibo) and even mobile
messaging apps (e.g. WhatsApp). Recently, some websites
have claimed that they can use augmented reality technology
to produce videos to showcase properties in an attempt to
replace the traditional way of inspecting flats.

Regardless of the medium or format of advertising, all
advertisements issued by licensees for promoting properties
are regulated by the EAA. The EAA conducts cyber patrols
from time to time and monitors online property platforms
closely. Hence, it is important for licensees to verify the property
information before issuing any advertisements.
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All the requirements which licensees must comply with
for advertising under the Estate Agents Ordinance and
its subsidiary legislations are also applicable to online
advertisements. Some of the relevant requirements are: the
vendor’s written consent must be obtained prior to the issuance
of advertisements for residential properties. Likewise, licensees
shall not advertise the residential property at a price or on terms
different from those instructed by the vendor. In addition, the
property information provided in the advertisement (such as the
address of the property, year of completion, property view and
floor area) must be accurate.

Furthermore, licensees must exercise due care and due
diligence in the use of photographs in advertisements. For
example, photographs of property A must not be used to
advertise property B, even if the two properties belong to the
same development with the same property area and layout but
are on different floors.

Licensees should also specify the date when the advertisement
was issued and must verify the information from time to time
in order to ensure it is up-to-date. Advertisements must be
removed as soon as is practicable after the residential property
concerned is no longer available for sale or leasing, or upon the
termination of the estate agency agreement concerned.

BE MINDFUL WHEN ISSUING FIRST-SALE
ADVERTISEMENTS

With an increasing number of estate agents participating in the
sale of first-hand residential properties, estate agents must be
aware that the relevant advertisements must comply with the
Residential Properties (First-hand Sale) Ordinance. Otherwise,
estate agents may commit a criminal offence.
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For example, licensees must not issue the “intended unit
price” of any first-sale development before the issuance of
the price list. In fact, no advertising is allowed before the
consent to sell of that development has been obtained. Estate
agency companies must also seek the written consent from
the developer before issuing any related advertisements or
promotional materials.

When preparing any related promotional materials, estate
agencies must take all reasonable steps to verify the accuracy
of the information contained in such advertisements and seek
the vendor’s endorsement in writing of the accuracy and
completeness of the information contained before issuance.
Furthermore, only the saleable area of the property can be
adopted as the basis for quoting the floor area information and
unit price of the property in the advertisement.

VERIFY AGAIN BEFORE PUBLISHING

Smartphones and the Internet are indispensable in our
modern lives. Compared with the traditional medium, issuing
advertisements by mobile phones or on the Internet is much
more convenient and flexible, which fits the fast-paced nature
of the estate agency business. Nevertheless, such convenience
may cause licensees to neglect the importance of ensuring the
accuracy of the information in the advertisement.

Pressing the “send” or “upload” button on mobile phones or
the computer keyboard is easy. What counts is to verify the
accuracy of the information before pressing the button. While
capitalising on modern trends is important, a professional
estate agent should always comply with the regulations or else

no good publicity will come from it.




