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As the enhanced regulations on the use of personal data 

in direct marketing has already come into effect, 

licensees are reminded to comply with the relevant 

requirements when carrying out estate agency work.

In light of the growing concern about personal data 

protection, the Personal Data (Privacy) (Amendment) 

Ordinance 2012 (the “Amendment Ordinance”) has 

introduced, among other changes, a new regulatory 

regime on direct marketing (Part VIA), which came into 

force on 1 April 2013.

Since licensees often collect, use and handle clients’ 

personal data, in the course of carrying out estate 

agency work and may also use personal data of clients 

針對直接促銷的新規管機制

針對使用個人資料於直銷活動的新規管機制已經生

效，持牌人應留意並遵守有關的要求。

為回應公眾日漸關注保障個人資料的議題，《2012

年個人資料（私隱）（修訂）條例》（《修訂條例》）引入多

項修訂，當中包括規管直接促銷新機制（第VIA部），

該新機制已於2013年4月1日生效。

由於持牌人在日常的業務過程中，經常都會收集、

使用、處理客戶的個人資料，並可能使用該些個人

New regulatory regime on direct marketing

資料作直接促銷用途，因此，持牌人應檢視和更新

其就直接促銷的做法，以確保符合《修訂條例》中的

相關規定。

監管局早前曾發出電郵，提醒各位持牌人留意以上

事宜。監管局現正檢視《修訂條例》的內容，並即將

更新相關的執業通告。同時，如持牌人希望了解有

關《修訂條例》的更多詳情，可參閱私隱專員公署的

網頁 (www.pcpd.org.hk)及公署製作的《直接促銷新指

引 》單 張 (www.pcpd.org.hk/chinese/publications/files/

GN_DM_c.pdf)。

for the purpose of direct marketing, licensees should 

review and update their practice for direct marketing to 

ensure compliance with the relevant enhanced 

regulations in the Amendment Ordinance.

The EAA has earlier issued an email to remind licensees 

in relation to this issue. The EAA is now reviewing the 

Amendment Ordinance, and will update the relevant 

practice circular shortly. Meanwhile, licensees may refer 

to the website of Privacy Commissioner for Personal 

Data (PCPD) (www.pcpd.org.hk) for more information on 

the Amendment Ordinance, and the PCPD’s New 

Guidance on Direct Marketing (www.pcpd.org.hk/

english/publications/files/GN_DM_e.pdf) for more details 

on the subject.


